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Putting the user at the centre 

of visualisation
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@egcosh Maria Tsirodimitri

Un moto di gioia - Le Nozze di Figaro W. A. Mozart

https://www.behance.net/gallery/Visualising-Music/4914713



@egcosh The Economist, 6th September 2016

http://www.economist.com/blogs/graphicdetail/2016/09/daily-chart-2
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https://public.tableau.com/profile/egcosh#!/vizhome/CustJourneyMockup/CustomerJourney
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Thinking, Fast and Slow by Daniel Kahneman

Humans make decisions as fast as possible, 

with as little information processing as possible. 

(Daniel Kahnman calls this ‘System 1 Thinking’.)

Unless we give them a reason to do otherwise.
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What do people feel when

they look at your data?
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listen 

+

ask good questions
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time for

an experiment
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Listening means trying to 
solve the problem your 

users have, 
not the one you think they 

have
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we secretly hope for

silence
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UX Designer
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Therapist/doctor

what are you

afraid of finding?

@egcosh



@egcosh

A need is something that defines

what the user wants to know and

how they're going to use it
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sketching
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Dimensions

Business Area 
business unit, team etc

Geographical
country or region

Product Category
Fresh, frozen etc

Time Period
day, WTD, period etc

Measures

Orders

Sales

Demand

Value

Volume

Comparison

WoW

YoY

Like for like

Vs Forecast

Vs Budget

Select a MAXIMUM of 

two dimensions to see at 

subcategory level

plus EITHER 

one measure, and 

multiple comparisons

OR 

one comparison and 

multiple measures 

A rubric for building clear vizzes

www.egcosh.com
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testing
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build

technical &

visual design
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Colour 

used for 

insight not 

headers

Bars for pricing 

comparison 

show 

immediately 

where biggest 

problems are

Distinct 

areas for 

two 

different 

types of 

comparison

Choose 

which 

competitor to 

show

Colour 

intensity 

focuses on 

most important 

measure

Threshold 

shows ‘good’ 

performance 

without 

overwhelming



@egcosh

www.gracefulrobot.com
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or

LinkedIn

http://www.egcosh.com/
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Thank You

Emma Cosh

Analytics and Data Visualisation Consultant and Trainer
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